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Á  Ratings: becoming essentially a zero sum game.  Programming expense will increase as networks must   

differentiate in an increasingly competitive marketplace, in our opinion. 

 

Á  Content sales: might not always be purely incremental. We worry about the rate of future digital deals and 

the content pipeline. 

 

Á  Advertising: decelerating and we believe will no longer be a source of upside.   

 

Á  Affiliate fees: negatively impacted by slowing subscriber growth.  Favorable increases will come from 

companies with the most agreements and ñbiggest sticksò. 

 

 

Four Areas of Focus: 

A Very Simple Model 
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Focus 1: Cable Ratings 

Source: Nielsen Media, Nomura research 

Live Broadcast Network vs. C3 Primetime A18-49 Live Cable Network vs. C3 Primetime A18-49 
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Company 1Q11 2Q11 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12

Time Warner -4.6% -5.5% -7.7% -13.9% -11.9% -12.3% -11.9% -1.3%

Discovery -2.6% -2.1% -8.3% -3.9% -1.0% -2.7% 1.8% 2.5%

New s Corp -2.8% 2.7% 7.3% 0.5% -6.5% -1.6% -5.8% 4.7%

AMC 8.6% 12.3% 1.2% -6.2% -12.4% -19.7% -15.7% -0.5%

Scripps Netw orks -2.9% -1.4% -6.0% -3.9% -0.1% 3.6% -2.5% -3.9%

Viacom 0.4% -4.2% -4.7% -8.4% -11.0% -12.0% -18.5% -9.2%

Focus 1: Cable Ratings 

Source: Nielsen Media, Nomura research 

Revenue-weighted Total Day Cable Ratings Growth 
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Source: Company data, Nomura research 

Focus 1:  Mature Networks with 90mn+ Subs 

Mature Networks

Animal Planet Discovery Channel HGTV TLC

BET Disney Channel HLN TNT

Bravo E! MSNBC Travel

Cartoon Netw ork ESPN MTV truTV

CMT ESPN 2 Nick TV Land

CNBC Food Spike TV USA

CNN Fox New s SyFy VH1
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Source: Company data, Nomura research 

Change in P18-49 TD Live Ratings by Parent Company 

Focus 1: For Mature Networks, Clear Share Winners and 

Losers 
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Source: Nielsen, Nomura research 

The Mendoza Line ï STD Bottom 20 Shows on PT Broadcast 

Focus 2: How does the Current Content Pipeline Look? 

2011-12 P18-49 P18-49 2012-13 P18-49 P18-49

Title Network Live+SD US AA% Live+SD AA(000) Title Network Live+SD US AA% Live+SD AA(000)

FRINGE - Penultimate Season FOX 1.0 1,218 MADE IN JERSEY CBS 1.0 1,202

CHUCK NBC 1.0 1,234 MOB DOCTOR FOX 1.0 1,223

FREE AGENTS NBC 1.0 1,301 FRINGE - Final Season FOX 1.0 1,223

HARRY'S LAW NBC 1.1 1,365 DON'T TRUST THE B-APT 23 ABC 1.1 1,444

FIRM NBC 1.1 1,462 UP ALL NIGHT NBC 1.2 1,498

PRIME SUSPECT NBC 1.2 1,513 30 ROCK - Final Season NBC 1.2 1,506

CHARLIE'S ANGELS ABC 1.3 1,604 WHITNEY NBC 1.2 1,527

PLAYBOY CLUB NBC 1.3 1,607 ANIMAL PRACTICE NBC 1.2 1,534

COMMUNITY NBC 1.3 1,717 BEN & KATE FOX 1.2 1,580

GRIMM NBC 1.4 1,816 GUYS WITH KIDS NBC 1.3 1,613

CSI: NY CBS 1.5 1,883 MALIBU COUNTRY ABC 1.3 1,615

BLUE BLOODS CBS 1.5 1,981 PRIVATE PRACTICE - Final Season ABC 1.4 1,719

BODY OF PROOF ABC 1.6 2,064 1600 PENN NBC 1.4 1,720

PARKS AND RECREATION NBC 1.6 2,102 HAPPY ENDINGS ABC 1.4 1,723

30 ROCK - Penultimate Season NBC 1.6 2,104 LAST MAN STANDING ABC 1.4 1,740

WHITNEY NBC 1.6 2,104 CSI: NY CBS 1.4 1,744

UP ALL NIGHT NBC 1.7 2,166 BLUE BLOODS CBS 1.4 1,750

PAN AM ABC 1.7 2,182 LAST RESORT ABC 1.4 1,758

WORK IT ABC 1.8 2,245 PARKS AND RECREATION NBC 1.5 1,860

ARE YOU THERE CHELSEA NBC 1.8 2,314 GRIMM NBC 1.5 1,909

Summary: Cancelled Renewed Total Summary: Cancelled Not Cancelled Total

ABC 3 1 4 ABC 3 3 6

CBS 0 2 2 CBS 1 2 3

FOX 1 0 1 FOX 3 0 3

NBC 8 5 13 NBC 2 6 8

Total 12 8 20 9 11 20
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Source: Nielsen, Nomura research 

TV Pipeline ï Network Programming (Returning Series); Shows in the Bottom 20 are Circled 

Focus 2: How does the Current Content Pipeline Look? 

Seasons in the Can

Time Warner 1 2 3 4 5 6 7+

Suburgatory Mike & Molly The Middle The Mentalist The Big Bang Theory Tw o and a Half Men

2 Broke Girls Fringe

Person of Interest

News Corp. 1 2 3 4 5 6 7+

New  Girl Raising Hope Modern Family The Simpsons

Last Man Standing Bob's Burgers Glee Family Guy

Touch The Cleveland Show American Dad

The B- in Apt. 23 The Office (w / CMCSA)

Bones

How  I Met Your Mother

CBS Corp. 1 2 3 4 5 6 7+

Unforgettable* Haw aii Five-0 NCIS: LA Rules of Engagement 

(w / SNE)

NCIS

Blue Bloods The Good Wife CSI (w / AA)

CSI: NY (w / AA)

Criminal Minds (w / DIS)

Disney 1 2 3 4 5 6 7+

Once Upon a Time Body of Proof Castle Private Practice Grey's Anatomy

Revenge Happy Endings Criminal Minds (w / CBS)

Scandal

NBC Universal 1 2 3 4 5 6 7+

Up All Night Parenthood Parks and Recreation 30 Rock Law  & Order: SVU

Whitney Community The Office (w / NWS)

Grimm

Smash

Memo: shaded titles remain unsold in the syndication w indow ; *Renew ed for Summer 2013
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New Fall Season Show Line-up (Cancelled Striked Out and Bottom 20 Circled) 

Focus 2: How does the Current Content Pipeline Look? 

Fall Season Debut Studio

Network Title Parent

ABC The Neighbors DIS

Nashville DIS/INDY

Last Resort SNE

Malibu Country DIS

666 Park Avenue TWX

CBS Partners TWX

Vegas CBS

Elementary CBS

Made in Jersey CBS/SNE

FOX The Mob Doctor SNE

Ben and Kate NWS

The Mindy Project CMCSA

NBC Revolution TWX

Go-On CMCSA

The New  Normal NWS

Animal Practice CMCSA

Guys w ith Kids CMCSA

Chicago Fire CMCSA

8 



Source: Company data, Nomura research 

Netflix Original Content ï 2012 & 2013 

Focus 2: How does the Current Content Pipeline Look? 

Title Episodes Release Date

Lilyhammer 8 April 2012

House of Cards 13 February 2013

Hemlock Grove 13 April 2013

Arrested Development 14 May 2013

Derek TBA 2013

Orange Is the New  Black TBA 2013
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U.S. Advertising Growth 2010 2011 2012 2013E 2014E

Local Stations 21.0% -7.0% 18.0% -6.0% 8.9%

Broadcast Nets (Big 4) 3.5% 4.0% 5.0% -2.5% 5.6%

National Cable 10.4% 12.9% 4.0% 5.0% 6.0%

Local Cable 11.5% 6.0% 15.5% -4.0% 4.1%

Syndication (incl UPN, WB, CW, MNTV) -8.0% -8.0% -5.0% 0.0% 0.0%

Total Television 11.0% 2.9% 8.6% -0.9% 6.4%

New spapers (ex. classif ied) -8.0% -8.6% -11.0% -8.8% -8.1%

Radio 6.0% 2.5% 0.0% 0.2% 0.2%

Consumer Magazines 3.2% 0.0% -3.0% -1.0% 0.3%

Internet (Display & Search) 14.9% 21.9% 14.6% 12.5% 10.7%

Outdoor 4.1% 4.0% 3.0% 3.0% 3.0%

Total Advertising 7.4% 4.7% 5.6% 1.7% 5.1%

Traditional Media (ex Internet) 5.9% 0.9% 3.3% -1.4% 3.2%

U.S. Advertising Estimates ï 2010 to 2014E 

Focus 3: Advertising 

Source:  Industry sources, Nomura estimates 

Projecting total U.S. ad growth of 1.7% in 2013 and 5.1% in 2014. 
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Trailing 12 Month US Auto SAAR 

Focus 3: Advertising 
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Focus 3: Advertising 

Source: Nielsen Media, Kantar Media, Company filings, Nomura research  

The gap narrowed during 4Q12 
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Cable Network Advertising and Revenue Weighted Target Demo Ratings Growth 

Focus 3: Advertising 

Source: Nielsen, Nomura research  

Cable TV Total Day Revenue

Advertising Growth Weighted Growth Gap

Company 2011 2012 2011 2012 2011 2012

Time Warner 9.5% 5.0% -7.5% -10.7% 17.0% 15.8%

New s Corp 14.2% 7.7% 1.4% -2.6% 12.8% 10.4%

Discovery 9.4% 8.9% -4.3% -0.5% 13.8% 9.4%

Scripps Netw orks 11.0% 8.7% -4.0% -0.9% 15.0% 9.6%

Viacom 6.3% -4.9% -4.3% -13.4% 10.7% 8.5%
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Focus 3: Advertising 

Source: Company data, Nomura research 

Scatter pricing remains at a more normalized level 
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Video Subscriber Boom Days Are Likely Over 

Focus 4: U.S. Video Subscriber Growth Has Slowed 
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Source: Company data, Nomura estimates 

Video Industry Revenue is Starting to Slow 

Focus 4:  

With the Slowdown in Subs, Video Revenues Are Starting to Slow 

3.9% 3.6% 
2.9% 2.6% 

3.0% 3.9% 
4.4% 5.2% 

4.9% 
4.6% 
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2.9% 
3.4% 

3.1% 
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Memo: Retrans excludes reverse retransmission 

Source: Company data, Nomura estimates 

Domestic Industry Affiliate Fees and Retransmission 

Focus 4:  

U.S. Underlying Affiliate Fee Growth Consistent with Distribution View 

Domestic Industry ($, mns) 2010 2011 2012 2013E 2014E

Basic Affiliate Fees ex-SVOD 23,777 25,704 27,715 29,930 32,564

Retrans & Reverse 202 413 823 1,497 2,110

Subtotal 23,979 26,117 28,538 31,427 34,674

Premium Affiliate Fees 6,159 6,452 6,775 7,104 7,441

Total 30,138 32,568 35,313 38,531 42,115

Growth

Basic Affiliate Fees 8.1% 7.8% 8.0% 8.8%

Retrans & Reverse 104.5% 99.3% 81.9% 40.9%

Subtotal 8.9% 9.3% 10.1% 10.3%

Premium Affiliate Fees 4.7% 5.0% 4.9% 4.8%

Total 8.1% 8.4% 9.1% 9.3%
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Focus 4:  

Four Companies Represent 74% of the Affiliate Fee Pie 

Source: Company data, Nomura research 

2012 Company Share Affiliate Fees 2012 Share Affiliate Fees 

Disney
24%

Time Warner
22%

CMCSA/NBCU
13%

News Corp
15%

Viacom
9%

CBS
6%

Discovery
3%

Scripps Networks
2%

Other
6%

Other: Starz, AMC, Hallmark

Basic Affiliate Fees 
ex-SVOD, 79%

Premium Affiliate 
Fees, 19%

Retrans, 2%
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Source: Company data, Nomura estimates 

Absolute Affiliate Fee and Retrans Growth; 2012-2014E 

Focus 4: Over the Next Two Years, Three Companies Will 

Take the Lionôs Share of Affiliate Fees 
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SECTORS 
A 'Bullish' stance, indicates that the analyst expects the sector to outperform the Benchmark during the next 12 months. A 'Neutral' stance, indicates that the analyst expects the 
sector to perform in line with the Benchmark during the next 12 months. A 'Bearish' stance, indicates that the analyst expects the sector to underperform the Benchmark during the 
next 12 months. 
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(or decision not to act) resulting from use of this document and related data. To the maximum extent permissible all warranties and other assurances by Nomura group are hereby 
excluded and Nomura Group shall have no liability for the use, misuse, or distribution of this information. 

Opinions or estimates expressed are current opinions as of the original publication date appearing on this material and the information, including the opinions and estimates contained 
herein, are subject to change without notice. Nomura Group is under no duty to update this document. Any comments or statements made herein are those of the author(s) and may 
differ from views held by other parties within Nomura Group. Clients should consider whether any advice or recommendation in this report is suitable for their particular circumstances 
and, if appropriate, seek professional advice, including tax advice. Nomura Group does not provide tax advice.  

Nomura Group, and/or its officers, directors and employees, may, to the extent permitted by applicable law and/or regulation, deal as principal, agent, or otherwise, or have long or 
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This document may contain information obtained from third parties, including ratings from credit ratings agencies such as Standard & Poorôs. Reproduction and distribution of third 
party content in any form is prohibited except with the prior written permission of the related third party. Third party content providers do not guarantee the accuracy, completeness, 
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information. Without limiting any of the foregoing, in no event shall MSCI, any of its affiliates or any third party involved in, or related to, computing or compiling the information have 
any liability for any damages of any kind. MSCI, Morgan Stanley Capital International and the MSCI indexes are services marks of MSCI and its affiliates. 

Investors should consider this document as only a single factor in making their investment decision and, as such, the report should not be viewed as identifying or suggesting all risks, 
direct or indirect, that may be associated with any investment decision. Nomura Group produces a number of different types of research product including, among others, fundamental 
analysis, quantitative analysis and short term trading ideas; recommendations contained in one type of research product may differ from recommendations contained in other types of 
research product, whether as a result of differing time horizons, methodologies or otherwise. Nomura Group publishes research product in a number of different ways including the 
posting of product on Nomura Group portals and/or distribution directly to clients. Different groups of clients may receive different products and services from the research department 
depending on their individual requirements. 

Figures presented herein may refer to past performance or simulations based on past performance which are not reliable indicators of future performance. Where the information 
contains an indication of future performance, such forecasts may not be a reliable indicator of future performance. Moreover, simulations are based on models and simplifying 
assumptions which may oversimplify and not reflect the future distribution of returns. 

Certain securities are subject to fluctuations in exchange rates that could have an adverse effect on the value or price of, or income derived from, the investment.  

The securities described herein may not have been registered under the US Securities Act of 1933 (the ó1933 Actô), and, in such case, may not be offered or sold in the US or to US 
persons unless they have been registered under the 1933 Act, or except in compliance with an exemption from the registration requirements of the 1933 Act. Unless governing law 
permits otherwise, any transaction should be executed via a Nomura entity in your home jurisdiction. 
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Advanced Display Technology 

Å OLED 
Å 4K (Ultra HD) 

Tablets, Phablets & Smartphones 

Traditional Players Get Creative 

Å Multi-screen multi-tuner media servers 
Å Edgy products 

Beyond TV Advances and the Industrial Internet 

Å 4th Screen and Health 
Å Internet of Things 

Å Cloud Services and NFC 
Å New Developments 

AGENDA 
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DISPLAY INNOVATION - OLED 

Organic Light 
Emitting Diode 

(OLED)  

ÅOLED is 1080P and 
content ready 

ÅAn easy step up for 
consumers but  the  1st 
ррέ ŦǊƻƳ [D ƛǎ  Ϸмнƪ 

ÅWhat  is the argument  
to replace a perfectly 
functional 1080P LCD? 

ÅAre connected features  
attractive when it can be 
added  to the LCD?    

Å OLED provides deepest 
blacks, vibrant colors, 
extremely thin at 0.16 
inches thick and fast 
response rate 

Å Cǳƭƭȅ άŎƻƴƴŜŎǘŜŘέΣ WiFi,   
motion-and-voice-
control  Web browser, 
app  support, and 
passive-glasses 3D 

Å Cloud supported 

Display Technology 

Å LG 
Å Samsung 
Å Sony 
Å Hisense 

Developments Consumer Acceptance Manufacturers 
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DISPLAY INNOVATION ς 4K 

4k or Ultra HD 

ÅExtremely expensive sets 
starting at  $20K-25K  

ÅVery little 4K content 
available and it  requires 
a great deal of 
bandwidth for transport 

ÅSharp picture really 
evident on the largest 
screens 

Å 4 times the resolution 
ƻŦ ǘƻŘŀȅΩǎ млулt I5¢± 
displays 

Å 2160P yields sharpest 
picture available 

Å WiFi άŎƻƴƴŜŎǘŜŘέΣ  
motion-and-voice-
control  Web browser, 
app  support, and 
passive-glasses 3D 

Å Cloud supported 

Display Technology 

Å LG 
Å Samsung 
Å Sony 
Å Hisense 
Å Sharp 
Å Toshiba 

Developments Consumer Acceptance Manufacturers 
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DISPLAY INNOVATION ς OLED & 4K 

OLED & 4K 

ÅExtremely expensive 
prototype sets with no 
pricing details  
ÅVery little 4K content 

available and it requires a 
great deal of bandwidth 
for transport 

Å 4 times 1080P HDTV 
and the bright vivid 
colors  inherent to 
OLED technology 

Å 2160P yields  the 
optimal picture 
available  

Å WiFi άŎƻƴƴŜŎǘŜŘέΣ  
motion-and-voice-
control  Web browser, 
app  support, and 
passive-glasses 3D 

Å Cloud supported 

Å Sony 
Å Panasonic 

Display Technology Developments Consumer Acceptance Manufacturers 
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DISPLAY INNOVATION ς CONNECTED HDTV 

LCD, LED & 
Plasma 

ÅOnline and brick and 
mortar sales have been 
solid 
ÅPricing likely to be more 

attractive with new CES 
announcements 
ÅChinese lower priced 

products entering the 
market and eroding 
several points of margin 

1. 1080P display 
resolution 

2. Increasingly an 
economical investment 

3. Add on kits to permit 
connected WiFi 

4. Some cloud support 
and 3D 

5. More manufacturers 
ending Plasma 
production 

Display Technology 

Å All 

Developments Consumer Acceptance Manufacturers 


