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AGENDA
October 23, 2014

8:00 - 8:30

BREAKFAST

8:30 - 8:45

OPENING REMARKS

Richard Zackon, Facilitator
Ceril Shagrin, Council Chair
Stacey Schulman, Chair of Big Data Committee

8:45 - 9:30

VENDOR PERSPECTIVE: Under the Hood of Big Data
George Ivie, CEO, Executive Director, MRC
Ken Barbieri, VP Market Development, Neustar
Andrew Fiegenson, Managing Director, Nielsen
Mainak Mazumdar, Chief Science Officer, Simulmedia
Nishat Mehta, EVP, Global Partnerships, DunnHumby

9:30 – 9:55

BIG DATA CASE STUDY: Integrating Credit Card
Transactions and Audience Data to Better Understand
and Reach Consumers
Pete Doe, SVP Data Integration, Nielsen

9:55 – 10:10

BREAK

10:10 – 10:30

MARKETER PERSPECTIVE: One Client’s Data Journey
Mark Kaline, Former Global Media Director at Kimberly-Clark
and Former CRE Chair

10:30-10:50

BIG DATA CASE STUDY: Can Behavioral Data and
Machine Learning Algorithms Help Brands Grow
Audience Interactions?
Yoram Greener, Founder, Jubaplus

10:50-11:10

MEDIA PERSPECTIVE: Putting Big Data in the Media Kit
Shaun Doyle, CEO, Cognitive Box
Howard Shimmel, Chief Research Officer, Turner Broadcasting

11:10-11:25

CRE JUMPS INTO BIG DATA
Richard Zackon, Facilitator, CRE

11:25–11:55

INTRODUCING: CRE BIG DATA PRIMER
Gerard Broussard, Principal, Pre-Meditated Media

11:55–12:00

CLOSING REMARKS

SPEAKERS
KEN BARBIERI

VP Market Development
Neustar
Ken Barbieri is currently VP, Market Development at Neustar. In this role, he is responsible
evaluating new business opportunities and leading Neustar’s efforts in establishing key
strategic partnerships for Neustar’s marketing services group.
Prior to joining Neustar in April, Ken worked as Vice President of Business Development for Lucidmedia, a
leading advertising targeting and buying platform, where he was responsible for strategic partnerships and overall
company strategy. Ken has spent over fifteen years working in the online media space in various roles at Targusinfo,
Washington Post Interactive, TV Guide and eTeamz.
Barbieri began his career in software development and worked as a strategy consultant at PricewaterhouseCoopers.
He holds an M.B.A. from the Eller School at the University of Arizona, and a B.S. in Electrical Engineering from the
University of Virginia.

GERARD BROUSSARD
Principal
Pre-Meditated Media

Gerard Broussard is an advertising research advisor with a broad diversity of experience
covering digital media, audience measurement, ROI modeling, media strategy and
marketplace analysis. Gerard has been most recently active in the areas of programmatic
TV, addressable TV, online video ad viewability and impact of social/mobile TV.
Gerard’s clients include many major names in social, mobile and search media as well as research/measurement
firms. He has been a guest lecturer at Columbia University’s graduate business school. Gerard is active in many
industry associations and served as Chairperson of the Advertising Research Foundation’s Online Media Council.
Gerard earned both his B.B.A. and M.B.A. from Baruch College of the City University of New York.

SPEAKERS
PETE DOE
SVP, Data Integration
Nielsen
Pete is SVP Data Integration at Nielsen, based in New York City. He has over twenty five
years’ experience in market research, audience measurement and statistical modeling.
In his current role he manages the Data Integration Methods Group and has global
responsibility for Nielsen’s data fusion methodologies. This covers a variety of big data
and small data integrations, combining disparate data sets including online census databases, set top box return
path data as well as traditional research panels and samples. Prior to this role, Pete was Joint Managing Director,
Nielsen Connections and in this position successfully launched Nielsen data fusion products in the USA,
including the world’s first TV/Internet Data Fusion. Before moving to the United States in 2003, Pete was Chief
Statistician and board director at RSMB TV Research, UK, where he worked on the BARB TV audience measurement
currency and numerous data fusion projects. He started his career at NOP Market Research in London. Pete is a
frequent presenter at industry conferences and has presented papers on a wide variety of subjects including TV,
Online, and Radio, Print, Outdoor, Cross-media measurement and Advertising Effectiveness. Pete is a graduate of
King’s College, London University.

SHAUN DOYLE
CEO
Cognitive Box

Shaun Doyle is President & CEO of Cognitive Box Consulting, a global team of business
and technical consultants who advise organizations on how to gain sustainable and
competitive advantage through the exploitation of their customer information. He has
extensive experience in the design, development and implementation of customer-focused
database marketing systems across various industries and has built more then 200 marketing solutions for blue
chip enterprises in the financial services, retail, mail order, utilities, charity, media, gaming and telecommunications
sectors. His global client list spans the US, Europe, Asia and Australia.

SPEAKERS
ANDREW FEIGENSON
Managing Director, Digital
Nielsen

Andrew Feigenson is Managing Director, Digital at Nielsen, a leading global provider of
information and analytics around what consumers buy and what they watch. In this role,
Andrew manages teams that help media companies adapt to a world that is dominated
by rapidly changing consumer habits and technologies. Andrew began his career in
management consulting with Accenture and Cap Gemini, where he worked with leading global companies such
as AT&T, Cablevision, Time Warner and Verizon. Before that he held key product, sales and strategy positions for
a series of private equity backed start-ups, including ECI, PlanetFeedback, and Rave Wireless to name a few.
Andrew has a Masters Degree in Finance from Brandeis University. He serves on the Advisory Board for ad:tech,
has lived on three continents and speaks Spanish fluently.

YORAM GREENER
Founder
Jubaplus

With over 15 years of experience working with Fortune 500 companies across retail,
automotive, consumer electronics, CPG and travel & entertainment, Yoram has identified
analytically driven marketing opportunities and develop and implemented highly
customized solutions across marketing, sales and service.
Yoram has founded JubaPlus – an optimization agency back in 2008 and has been providing solutions to advertising
agencies and brands in digital, social and CRM. Major brand clients include: Samsung, BMW, Bloomingdales,
Tiffany’s & Co, Walmart.com and General Motors.Prior to JubaPlus Yoram held executive positions at Merkle as a
Senior Director Strategy and a Managing Director Analytical Solutions for MBS Insights. JubaPlus was acquired by
the Water Cooler Group in June 2014, leading to data mining and optimization projects for an array of media and
entertainment companies.
Yoram Greener is Adjunct Professor at NYU. He holds BA degrees in Economics and Statistics, and an MBA from
Hofstra University.

SPEAKERS
GEORGE IVIE

Executive Director and CEO
Media Ratings Council
George is the Executive Director and CEO of the Media Rating Council, Inc. (MRC),
a not-for-profit industry organization created in 1963 at the request of the U.S. Congress
to assure high ethical and operational standards in audience measurement services.
Mr. Ivie’s background includes 30 years of experience in media research auditing,
oversight and consulting. Prior to being appointed the Executive Director of the MRC in January 2000, George
was a partner at Ernst & Young and their lead representative and advisor to the MRC, conducting all MRC audits
and interacting with MRC management and member organizations. George has a thorough knowledge of research
best practices, operations, controls and information systems in Internet, Multi-Media, Print, Radio, and Television
measurement services.

MARK KALINE

Former Global Media Director at Kimberly Clark and
Former CRE Chair
Mark Kaline is an accomplished, 30+ year media veteran who has worked for media
companies, advertising agencies and major corporations. Most recently, Mr. Kaline has
served at Senior Global Director of Media for the Kimberly-Clark Corporation where he was
directly responsible for leading all media planning & buying operations globally as well as
the development and management of K-C’s industry leading programmatic buying solution.
Prior to joining Kimberly-Clark, Mr. Kaline served as Global Media Manager for the Ford Motor Company, where he
was responsible for Global media operations on behalf of all Ford Motor Company brands as well as all branded
entertainment.
Mr. Kaline serves on several industry association committees and boards of directors, including the Association
for National Advertisers, the WFA, the Council for Research Excellence and has held past positions on Nielsen’s
Advertiser Advisory Board, Traffic Audit Bureau Board of Directors, and the Audit Bureau of Circulation Board
of Directors.

SPEAKERS
MAINAK MAZUMDAR
Chief Science Officer
Simulmedia

As the Chief Science Officer, Mainak leads data science within Simulmedia. He is
responsible for innovation and development of audience measurement methodologies,
data integration, optimization and prediction algorithms to make Simulmedia’s TV
advertising platform smarter as well as use data science to differentiate the company’s
products and services. In this role, he serves as the Simulmedia’s liaison to research industry associations and
client’s research organizations.
Mainak joined Simulmedia from GfK where he was Chief Strategy Officer. Prior to GfK, he managed the Center of
Innovation and Measurement Science function at the Nielsen Company. At Nielsen, Mainak led the design of Nielsen
Online Campaign Ratings and integration of online panel and census data. Prior to Nielsen, he managed advertising
research at DoubleClick and Millward Brown (WPP). He started his career with venture-backed Internet ad tech startups companies at the dawn of the Internet era. Mainak holds a B.A from American College, Switzerland and has M.A.
from Brown University. He holds U.S. patents in audience measurement and data integration techniques.

NISHAT MEHTA

EVP, Global Partnerships
DunnHumby
Nishat Mehta has spent nearly two decades at the forefront of data analytics and software
innovation, helping sophisticated organizations reap more informed and scalable business
strategies and tactics from their data assets.
At dunnhumby, Mehta is responsible for developing strategic partnerships with companies
that round out a comprehensive understanding of consumer behavior across channels. As one such example, Mehta
focuses on leveraging media partners to commercialize dunnhumby’s digital measurement and targeting solutions in
order to transform the way media is bought, sold and measured through household-level data.
Mehta spent fifteen years at MicroStrategy, a leading provider of sophisticated enterprise software platforms
for business intelligence (BI), mobile intelligence, and social intelligence applications. As Vice President, Social
Intelligence, Mehta drove the company’s initial foray into social analytics through the introduction of applicationbased solutions for mega retailers and brands to help them better understand consumer behavior on social networks,
particularly Facebook. During his tenure, Mehta also built MicroStrategy’s OEM partner program, securing more than
150 partnerships in five years with major data software companies such as Oracle, Accenture and Kronos, allowing
the company to expand into high-volume businesses.
Mehta is a Harvard University graduate with a Master of Science in Computer Science and Bachelor of Arts in
Applied Mathematics.

SPEAKERS
STACEY SCHULMAN

EVP, Strategy, Analytics, Research
Katz Media Group
Chair, CRE Big Data Committee
Stacey Lynn Schulman oversees all strategy, analytics and research for the Katz Media
Group, leading a team of professionals across the Katz Radio (KRG) and Katz Television
(KTG) divisions to provide world-class audience and consumer analytics for Katz partners,
advertisers and agencies. Schulman is focused on developing new insights, techniques and approaches that bring
additional revenue into the radio sector and expand the target-ability of broadcast television.
Schulman joins Katz from TVB, the television station marketing association, where she served as Chief Research
Officer responsible for driving insights on the value of Local Broadcast Television. Prior to TVB, Schulman served
as Senior Vice President at Turner Broadcasting where she oversaw sales and marketing research across Turner’s
entertainment and sports brands and their digital extensions. Schulman joined Turner from The Interpublic Group
where she was the President of the holding company’s Consumer Experience Practice. Prior to Interpublic, Schulman
served as Executive Vice President, Director of Global Research Integration for Initiative, a media agency within
the Interpublic family. Schulman’s work at Interpublic was most well-known for an exclusive partnership with the
Massachusetts Institute of Technology (MIT), which resulted in breakthrough research on a number of key industry
issues, including consumer behavior, interactivity and media convergence. In 2002, Schulman delivered the opening
presentation at the ESOMAR (World Association of Opinion and Market Research) conference in Cannes, France,
which featured the MIT research. Her follow-up research was awarded Best Paper honors at the ESOMAR Audience
Measurement conference in 2005. She was most recently honored as the Gold Medal recipient in the Innovation
category at the ARF’s Great Mind Awards in 2012.

SPEAKERS
CERIL SHAGRIN

EVP, Audience Measurement Innovation and Analytics
Univision Communications, Inc.
Chair, CRE
Ceril Shagrin is executive vice president of Audience Measurement Innovation and
Analytics for Univision Communications Inc., the premier Spanish-language media
company in the United States.
Ms. Shagrin is considered a pioneer in the field of Spanish-language television research and has consistently
distinguished herself by providing the industry with quality research. She has been an industry leader in developing
measurement tools that provide accurate, actionable data.
Prior to joining Univision in 1999, Ms. Shagrin was senior vice president for Market Development at Nielsen Media
Research. During her 27-year career at Nielsen, she was instrumental in the development of new systems and data
collection techniques. Ms. Shagrin was instrumental in the implementation of the National People Meter Service.
In addition, she pioneered the development of Nielsen’s measurement of non-traditional media such as place-based
media, out-of-home viewing, and video news releases. Her application of state-of-the-art measurement technologies
to Spanish-language television has helped to accelerate the growth of this industry.
She is an active member of the Media Ratings Council (MRC), Ms. Shagrin is a past chair of the MRC Board.
She is the Chair of the Council for Research Excellence and chairs the Non Response Committee of that organization.
Ms. Shagrin was the recipient of the 2005 Hugh Malcolm Beville, Jr. Award, honoring outstanding contributions to
the field of broadcast audience research, which is awarded by The National Association of Broadcasters and the
Broadcast Education Association.

SPEAKERS
HOWARD SHIMMEL
Chief Research Officer
Turner Broadcasting

Howard Shimmel is chief research officer for Turner Broadcasting System, Inc. (TBS, Inc.).
In this role, Shimmel oversees day-to-day management of the company’s television and
digital research professionals supporting the domestic Turner networks and businesses.
He is based in New York and reports to Molly Battin, chief media and business insights officer for TBS, Inc.
Most recently senior vice president of Ad Sales & Sports Research for TBS, Inc., Shimmel oversaw television and
digital research analysis and strategy support for the company’s news, entertainment, animation, young adults & kids
and sports advertising sales units.
Prior to joining TBS, Inc. in 2012, Shimmel was executive vice president, Nielsen Media & Advertising Analytics and
was responsible for building out an advanced analytic business focused on issues like cross-platform analytics,
advanced media targeting, promotion effectiveness and ROI measurement, for media companies, agencies and
advertisers. Shimmel’s prior experience includes research roles at The Nielsen Company, America Online, WBIS and
MTV Networks. He also served as president of Symmetric Resources, Inc. Over the span of his career, Shimmel has
developed research expertise related to technology adoption, methodology and advertising’s impact on sales.

RICHARD ZACKON
Facilitator
CRE

Richard Zackon has had a varied career in media and research going back to 1973 when
he joined the Media department at Doyle Dane Bernbach. On the agency side, Richard has
experience in planning, buying and research. He moved to the sell side in 1983 becoming
VP Research for the Cable Ad Bureau and has consulted for a number of national and
regional cable networks and properties as well as research companies. His online research experience stretches back
to 1996. In 2005 when the Council for Research Excellence was formed, Richard became its Facilitator.
Richard received his B.A. from Yale and holds graduate degrees from Stanford in Statistics and Communication
Research. He was Assistant Professor of Advertising at the University of Texas at Austin and is currently an Adjunct
Professor at NYU teaching Audience Measurement. Richard is a member of the New York State Bar having received a
J.D. degree from Fordham University School of Law. In addition, he enjoys a practice as an executive coach.
Richard recently formed Audience Patterns LLC to pursue his work in audience forecasting and creativity in research.

